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Rich has a wide span of experience in the computer, broadcasting and automotive industries. 

Rich started in the computer industry working with early silicon memory manufacturing and test equipment at Hewlett Packard in Cupertino as a high school intern and then later as an Engineer. 

After graduation from UC Berkeley Engineering school he considered offers from Boeing to work on the new 767 and TI to be on the TI-99 Personal Computer product team. Rich chose to join Dysan Corporation, an early floppy disk and IBM disk pack manufacturing company in Santa Clara, CA to develop 5.25” and 3.5” floppy drive products. At Dysan he worked in the Dysan/Shugart joint venture to develop the first 5 MB 5.25" ST-506 Hard disk drive, the start of the modern desktop PC’s hard drive, as we know it. 

Dysan was acquired by Xidex and Rich moved to Ricoh USA where he developed and marketed removable HDD, tape and optical drives and storage libraries. Working directly for the US president of Ricoh, Rich pioneered interesting segments of New Business and gained experience acquiring several software companies in the imaging and compression areas. New technology projects included developing “Office of the future” exhibit, new office equipment with Steel Case, talking copiers with Artificial Intelligence, early versions of PDA products with embedded music capabilities, and network printing with advanced features, such as sorting and stapling.

Rich then joined Maxtor, a well-known San Jose hard drive manufacturer and was quickly spirited off to their new optical drive spin-off company – Maxoptix, majority owned by Maxtor and supplying new technology MO optical drives to Maxtor’s sister company “Storage Dimensions”. Rich also took Maxoptix optical drives in to the automated library market for near-line storage systems with companies like Hewlett-Packard and ADIC, forging relationships that would help him in the future.

Rich then went onto Fujitsu Computer Products of America, running the WW development and launch of Fujitsu's "DynaMO" line of optical storage products, and grew Fujitsu's market share from 3% to 63% within 2 years of introduction. Rich also started and managed Fujitsu’s entry into the consumer retail sales space (both brick & mortar and on-line) for storage and printers. This was then successfully expanded to include notebook computers and other computer accessories. He also started the "Device Bay" drive standards group for portable/notebook drives taken over later by Intel and Compaq. Past areas of technical work include Removable media RAID, T/V video editing and storage systems, and robotic movement analysis (libraries). Rich has a patent pending for a compressed/encrypted backup system with a previous company. 

After a year consulting with Asian companies on how to enter industrial and retail distribution markets, Rich took a position with Quantum Corporation in Milpitas to lead a $400 M marketing unit for DLTtape. Rich grew this segment of the DLT tape drive business to over 50% of the revenue for the company, and worked on fruitful joint ventures such as Benchmark Tape in Longmont CO.

In 2000 Rich was recruited back to Maxtor to be a founding member of efforts to enter the consumer electronics arena to supply drives to new audio and video applications, including working with TiVo and Microsoft Xbox on their first products. By 2001 Maxtor was the leading supplier of drives to this segment and Rich took over the Corporate Marketing function for Maxtor, responsible for PR, Advertising, and Events. During this time Maxtor and Quantum agreed to merge and Rich’s managed all aspects of the press and media relations surrounding the merger – both positive and negative. Rich continued after the merger as the Director of Strategic Marketing, developing and upgrading the reseller/VAR channel, coordinating and executing corporate technical and marketing initiatives.

In 2004 Rich joined a longtime friend to help launch and grow an Internet Security Company – BayTSP.com. Now with over 130 people and several global locations the company tracks Internet users who are sharing or trading clients copyrighted materials. Most clients are entertainment companies, Software (including games) and Publishing. Currently there are more than 18 million infringements found every day and BayTSP has a 95% success rate in removing the material. Rich is responsible for all marketing activates, sales development, and public relations, as would be expected in a small company. The company has grown to profitability and has established effective marketing and sales capabilities, which have moved it to the #1 position in this unique market. Rich has been speaking frequently at Digital Hollywood, various software and storage events. Rich is also scheduled to speak in Las Vegas during the 2008 CES show.
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