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WORK EXPERIENCE
BayTSP Corporation



5/2004 – 1/2008 
Los Gatos, CA

VP, Marketing  (Internet Security Services)

-
Profitable 130+-person startup that tracks Internet sharing of files for movie, software, and game companies.

- 
Implemented successful market expansion campaigns into Entertainment, Software, and Publishing markets.

- 
Established company image, collateral, and successfully launched a conference series with top studio executives and top law enforcement personnel to fight Internet piracy. 

- 
NCMEC (National Center for Missing & Exploited Children) partnership with SafeKids monitoring program.

- 
Generated frequent high quality press in major business and news pubs inc. WSJ (A1 and B1), BW, NewsWeek, Time, USA Today. Over 20 appearances in the San Jose Mercury News in the last 12 months.

- 
Extensive speaking schedule at major Entertainment Industry events (Digital Hollywood, CES, Media West, etc)

Maxtor Corporation



6/2000 – 5/2004
              Milpitas, CA

Director, Strategic Marketing  (Storage & NAS Products)

- 
Focused new markets, strategic plans, partnerships, and technical initiatives.

- 
Leveraged relationships to develop growth in Entertainment market for storage applications.

- 
Extensive experience as corporate spokesperson, presenter for major industry events, tradeshows, (CES, Comdex, Analyst and computer/storage reseller conferences, Computex, IDEMA, etc), press conferences, television and radio interviews. (CNN, MSNBC, etc.).

- 
Early member of SATA working group and directed marketing decisions for SATA/SAS

- 
Successful key initiatives – ATA-133, MaxAdapt, BigDrive, MaxBoost, First 1H/1 platter drive

- 
Original launch member for external 1394, One-Touch, Small Business product lines

- 
Key member of Competitive Intelligence Team with FBI led high-level training.

- 
Responsible for reseller and retail channel programs and training supporting new initiatives.

- 
Started an “Analyst Day” program through relationships with key industry analysts and publications.

Director, Corporate Marketing  

- 
Managed MARCOM, PR, events, website, web store, and product launch teams.

- 
A principal in the 2001 merger with Quantum, responsible for WW image of merger.

- 
General company spokesperson for speaking engagements and press conferences.

- 
Managed internal marketing and events team, and several key external PR and consulting firms.

- 
Successfully launched many products -including the first 1394/USB external storage solutions. 

Quantum Corporation



1/1999 – 6/2000
Milpitas, CA

Manager, Marketing, Automation (Tape Drives and Libraries)

-  DLT Automation Marketing Group (tape drives, backup libraries “jukeboxes” and software)

- 
In charge of marketing drives and solutions through Automation partners, roughly 40% of the business.  

- 
Grew tape drive sales from $250M to $400M in 18 months. Tripled tape cartridge sales through supply partners.

- 
Responsible for sales/marketing activity including strategy, pricing, sales programs, channel management, including co-op, MDF, and reseller bundle programs.

- 
Developed and managed key product co-development efforts with automation and software partners.

- 
Supported partner shows and events with Key OEM’s such as Dell and Compaq/HP.

- 
Strategic planning team member for new products and active in Public Relations activities.

-
Public presentations and speaking engagements supporting “Backup and Running” initiative to inform IT managers that system backup is important to business continuity.

Channel Connections, Inc.


1997 – 1999
Fremont, CA

Vice President, Channel Marketing (Computer Retail Products)

-
Contract channel marketing company establishing and managing sales of computer and storage products through all distribution, reseller, retail, web and catalog based channels 

-
Instructor for channel sales education programs –how to sell through distribution and avoid Robinson-Patman Act conflicts. Contract negotiation assistance for clients with first time experience entering reseller and retail channels.

- 
Management of sales/stocking audits, product focus groups, and sales/co-op compliance monitoring.

- 
Product experience is a wide variety of computer products and systems. Including notebook and personal computing, firewall servers, routers, hubs, external storage solutions, RAID, webcams, DVD-CD burning kits.

Fujitsu Computer Products of America
1992 - 1997
San Jose, CA

Acting General Manager, Division Director – Optical and Personal Storage

- `Responsible for P&L, Marketing and Sales for $50 million optical and library products division

- `Management of 27 employees and 12 direct reports.

- `Established and led strategic marketing team to set pro-active and competitive marketing strategies.

- `Created and directed all channel activity including strategy, pricing, MarCom, tradeshows, public relations, promotional programs and advertising with a total budget of $6M.
- `Developed and led pull-based marketing programs that resulted in market share growth from 7% to 64%, as well as substantially increased revenue and profitability.

- `Led launch of Fujitsu branded products into corporate and retail channels (Dyna-MO)

- `Demonstrated ability to bring all corporate departments together for channel or program launches.

- `Directed cross-branding programs with Intel, Macromedia, Dell and others to maximize brand exposure.

- `Frequent presentations to analysts, top Fujitsu US management and Board members.

- `Responsible for all US DVD (Digital Video Disk) marketing and planning activity.

- `Frequent company awards for division with most outstanding teamwork and customer support.

- `Directed international launch of new standards with Apple, Dell, Toshiba, NEC, Intel, and Microsoft.

Maxtor/Maxoptix Corporation      

1989-1992
San Jose, CA

Marketing Manager – Storage

- 
Directed and launched first 1GB production 5.25" MO optical drive “Tahiti” product line.

- 
Increased profit by 300% in first year on major product line.

- 
Managed and developed channel business for large hard disk and disk “farm/library” systems.

- 
Directed all tradeshow and promotional activity.

- 
Developed and implemented new line of writeable optical storage devices, including RAID.

- 
Controlled and monitored marketing expenses to be consistently in budget.

Ricoh Corporation



1985-1989
San Jose, CA

US New Business Planning Manager – Storage & Office Automation

- 
Developed and directed all new business planning and strategic marketing for North America.

- 
Reported directly to US President, interaction with Ricoh Ltd. Japan board members.

- 
Responsible for initiation and closure of all strategic alliances, mergers, and new sales channels in the US. 

- 
Marketing alliances signed included scanners, printers, networking hardware, optical disk drives, fax machines, copiers, and imaging, font and compression software.

- 
Successful and well publicized strategic alliance with Steelcase Furniture for computer ready office equipment.

Dysan/Xidex Corporation


1980-85

Santa Clara, CA

Technical Marketing Manager

- 
International marketing of Floppy disk drive manufacturing equipment.

- 
Developed market throughout Europe and all of Asia - included temporary residence in Tokyo Japan.

- 
Member of manufacturing team building 6 MB 3.5” HDD with partner Seagate (ST-506) for first IBM PC.

Hewlett Packard

Engineer

Summers 1979-80
Santa Clara, CA


EDUCATION

1975-1980
University of California Berkeley, Berkeley, CA



BS Mechanical Engineering, Citation for Achievement (Hybrid Car Program)

1982-1985
Santa Clara University, Leavy School of Business, Santa Clara, CA



MBA Degree, Silicon Valley Entrepreneur Program

1990-1991
San Jose City College, School of Broadcasting, San Jose, CA



AA Degree 80% Complete, -Television & Radio Production. Current member of AFTRA.

1995

University of Pennsylvania, Wharton School of Business, Philadelphia, PA, Executive Education


ADDITIONAL

-  Member, Storage Advisory Committee, Computer History Museum, Mountain View, CA (Jim Porter Chair)

-  Voiceover Talent, Author (Simon & Schuster) and former syndicated radio talk show host (WOR NYC, SF). 

-  Movie “Race the Sun” 1996 with Halle Berry and Jim Belushi based on college hybrid car program.

